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Levy has failed
all over world and
will hit poor most

Islamnst gang held after Paris agents foil new terror attack
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WHATS HAPPENING |

SUGAR SMART CITY DEBATE 1 October — 30 November 2015

Aimed at residents, schools and

outlets across Brighton & Hove Headline Re Sult )

Sugar recommendations

What We Did s

(no more than 5% of our total energy intake should come from sugar)
WP 1 cube = 4g of sugar

Adults & children cwver 11 years
Contribution of

children aged 4 - 10 years T sugary drinks to
added sugar intake

1 1 36 The campaign achieved local, ~ of young people
responses regional and national interest

to online and p“gtlglti: E::‘ﬂr 1 Zoiom'om

postcard survey Teenagers 11-18years
Children 4-10years

Children 1.5-3years£
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and events Argus, Latest regiona :
and Brighton & | Rikdsiihg

= Concern about sugar Taking action on sugar
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Contributed i 1,000,000 g
o LTI T et g2% T

sugar intake

#sugarsmartcity
. was used by over
00 different local, said action

1
“ Facebook regional, national should be taken to

thed and international ) help people in the
reac organisations ” city reduce their
sugar intake

3700 people and individuals ] said their concern

2 camnaian and t3 ; about sugar in food
Media campaign and targeted promotion 2nd drink has risen

schools generated a total of 233 1website visits i
contributed | by 1790 users during the debate ;| In recent years

Source: National Diet & Nutrition Survey, rolling programme 2008-12




WHATS HAPPENING |
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UNIVERSITY OF BRIGHTON EAT. B RI G HTO N -Ac-“ K

The University of Brighton is the first university in the
country to launch a campaign to cut sugar consumption
- and it is being backed by Jamie Oliver.

That's why at the university, we're adding 10p to the price on some soft

drinks. The money raised will be used to fund food education schemes for the
university’s students.*

For more information visit eat.brighton.ac.uk/ethics/sugar-smart

!nghlon&}hvn - o | DUCK . » What the levy applies to

FO’D f« 3 . 2 Cold, non-alcoholic soft drinks with added sugar of over 5 grams per 100ml.
s i . K

Pattnerstup S S This can include:
S " : o Sweetened fizzy drinks
w *  Fruit juice drinks with added sugar
¢ Milkshakes

What the levy does not apply to

e Soft drinks with no added sugar, including water, milk, pure fruit juice
e Soft drinks with added sugar of less then 5 grams per 100ml

* Hot drinks

How can | tell what is subject to the levy?
Drinks that the levy applies to will be marked with our sugar smart levy logo.




WHAT'S HAPPENING

Is it important
to have a
healthy diet?

98.9%

AGREE OR
STRONGLY AGREE

16.21%

the drop in the sale
of sugary drinks
for October 2017

compared to
October 2016



WHATS HAPPENING |

14

schools

nurseries have
signed up to Sugar Smart.

children centres
have become Sugar Smart

10p levy on
non-diet drink,
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WHAT'S HAPPENING |
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#Refill

Be Sugar Smart : download the Refill App

Vol

-
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g #BristolWaterBar #DrinkMoreWasteless
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Should Bristol be a
Sugar Smart city?

YOUTH COUNCIL DEBATE: 4,112
’ Tweets
Qe
v
yoo® \
Yes Yes & guﬁg SMART
P . : VE
(% \ the big kick off 0 >
Moy cor” D
40,000 of you were part of D
the Sugar Smart Bristol launch
at Ashton Gate.

Hgalth, Education,
Social Care, gy
Communities ang

siness,
Voluntary
ether to

d Obesity_

Sectors came (Og
debate weight

The Great Weight Debate
M ) | |

Making a splash
Bristol Water showcase Sugar Smart
on the front cover of their newsletter

reaching 500,000 households.

BETT,
NG (33
< 4‘:,

Nine gold awards to date for
commitments to Sugar Smart,
healthier food, sustainability

and recycling.

JAMIE OLIVER

S 400 people hopped onboard the
Ministry of Food Bus for cookery
classes at Ashton Gate.

Fizzy drinks off the menu

Lloyds Banking Group's restaurant
and staff wave goodbye to fizzy
drinks as part of their health week.

Hydration for the nation with
Hydro Harry - Bristol Water's
award-winning Water Bar poured
over 6,000 litres of drinking water
for people at the Balloon Flesta,
saving 10,000 plastic water bottles
in the process.

o in sugary drink sales as
5 /o 30,000 UWE students and staff
APEEEE celebrate Feel Good February.

Hospital Trusts
UHBT and NBT
got the word out to

20,000 215 N

Tweets

.
/ University of
BRISTOL

Sport vs.
Sugar

6,800 of you got
involved with our
Varsity Sport events
including a colour run.
poat race, basketball
and rugby.

staff and thousands
more visitors

NHS

LLOYDS
BANKING
GROUP

Bristol Flyers
sugar quiz.

4,300

children in reception class
and thousands more in
Year 6 will be educated about
becoming Sugar Smart,
as part of the National Child
Measurement Programme.

Thirsty Eyes
keep an eye and an ear out for
our social media campaign.
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CAMPAIGNS UPDATE

« 22 campaigns have launched
« 23 more in development stages

« QOver 700 sector participants taking action

16 Sustainable Food Cities grants awarded to
local food partnerships running SUGAR SMART
campaigns



GET INVOLVED

Primary schools
Secondary schools
Universities
Hospitals
Workplaces
Sports & leisure
Restaurants
Retail
Tourism & venues
Community groups




GET INVOLVED

For local campaign leads:

Step 1 — Register your interest in running a
local campaigns at www.sugarsmartuk.org

Step 2 — Identify your priority areas and
sectors to target

Step 3 - Launch your campaignh & promote
the sectors taking action

Step 4 — Develop next steps and keep going!



SUGAR SMART ABOUTSUGAR  GET INVOLVED WHAT'S HAPPENING SIGN IN

WORKING TOGETHER TOREDUCE SUGAR.

Can your organisation launch a Can you reduce the amount of sugar Just want to find out what's
SUGAR SMART campaign in your around your organisation or happening and maybe help out
business? later?

wsarsuan | ows

RUN A CAMPAIGN

~— —




GET INVOLVED

For local participating sectors:

Step 1 — Register your organisation, setting
or business on www.sugarsmart.org

Step 2 — Pledge action(s) and do it

Step 3 — Publicise your SUGAR SMART
actions

Step 4 — Keep going!



ARE YOU SUGAR SMART?

4qg =1 teaspoon
Water 500 m!

Coca Cola 500 ml
Pepsi

SUGAR SMART ASSEMBLY o

Monster Energy =00

Dr Pepper 500+
Fanta Mango s

\ Tango Orange :

Volvic Lemon and Lime

CASE STUDY

Guy's and St Thomas’ NHS Foundation Trust provides 3,500 meals 1o patients, visitars and staff daily.

s part of recent efforts to n
outpatients, the Trust worke

+ the staff health and wellbeing COUIN and improve the food available to staff and

MT Coffee, ane of its retallers, to imprave the health focus of the range of foods
Ith and Wellbeing dietitians, AMT Coffee created a more varied and healthy
fruit pots, snack pots, salads, soups and grab and go hat meals. All of the
traffic light nutritional labels indicating these are all healthy foods. Ingredients such as
wholegrains, oily fish and nuts have been included In these products and portion sizes, total calories and saturated
fats have been reduced. All of the new range carries traffic light labelling to help customers make healthy choices at
the paint of sak

This niew menu is on offer at AMT Coffee outlets at St Thomas Hospital, Guy's Hospital and B
Hospital

elina London Children’s

The Trust has also approved a Nutritional Care Strategy 2016-18 that includes the fallowing principles for allits
restaurants and cafes

Wiaking no-added Heslthy faods will be identi
availability reduced.

Healthy foods and drinks will be ¢ accessible. Food and drink that is less healthy wil not be
positioned in prominent locations, for example at tills or at eye level

Guy's and St Thomas’ will peovide: and promate freely accessible drinking wate
and communal areas, as well as n office and stafl working environments.

In catering, 3l food will have traffic light labelling to denote energy, fat, saturated fat, salt and sugar content
able informed healthy choices at the point of sale.

d and promoted. Unhealthy foods will be identified and their

o staff and v

tors in public

Sugar Pre Title

Fresh One =



GET INVOLVED

For individuals & campaign supporters:

« Sign up to receive the newsletter
« Sign up as avolunteer

e Get others on board



WWW.SUGARSMART UK.ORG







www.sustainablefoodcities.org

SI%SU%INQBLE o
é\ Ki e‘

Isle of Man '

Dublin
Ireland ~ © Liverp

A




SUGAR SMART

www.sugarsmartuk.org

Sofia Parente
sofia@sustainweb.org

Vera Zakharov
vera@sustainweb.org



